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degree offering in 50 years—focuses on quanti-
tative finance. Wharton and Dr. Bruce I. Jacobs 
G79 GRW86 have made deep commitments to this 
area of study over the past 15 years. The Jacobs 
Levy Equity Management Center for Quantitative 
Financial Research supports groundbreaking 
scholarship that pushes the boundaries of existing 
financial knowledge. Dr. Jacobs’s transformational 
giving provides sustained support for faculty and 
students interested in exploring and moving the 
quantitative asset management industry forward 
and played a critical role in creating an MBA major 
in quantitative finance that was introduced in 2020.

The Dr. Bruce I. Jacobs Master of Science in 
Quantitative Finance marks an exciting new chap-
ter of excellence in finance at Wharton. An under-
taking like this wouldn’t be possible without the 
vision and partnership of a multitude of people. I 
am deeply grateful to our inaugural advisory board 
members, who will provide students with profes-
sional guidance and hands-on research opportu-
nities. I’d also like to thank faculty director David 
Musto as well as our many admissions, career 
development, and student support staff whose con-
tributions are foundational to our students’ success.

And lastly, I’d like to extend my sincerest thanks 
to Dr. Jacobs for his enduring generosity to the 
Wharton School. His dedication to the advance-
ment of quantitative finance can be felt across our 
entire community and is embodied in the innovative 
knowledge that is created here and in the successes 
of our incredible students, faculty, and alumni.

I’m looking forward to welcom-
ing our first class of quantitative 
finance master’s students next 
fall. With their talent and 
drive and the support of our 
extraordinary community, 
I have every confidence 
they will carry forward 
Wharton’s proud legacy 
of excellence in finance.

Erika H. James is 
dean, Reliance Professor 
of Management and 
Private Enterprise, and 
professor of manage-
ment at the Wharton 
School.

A Historic 
New Chapter 
In Finance 
Education

A
s t h e fa l l se a son settles in—a 
time often associated with fresh begin-
nings and renewed focus on campus—I 
find myself reflecting on Wharton’s 
long-standing track record of anticipat-
ing and shaping pivotal moments that 

redefine the business landscape.
Since our inception, we’ve been committed 

to recognizing societal needs and mobilizing to 
address and impact the world through needed 
change. In addition to inventing the category of col-
legiate business education, Wharton pioneered a 
data-informed approach to solving the burgeoning 
challenges of the day, bridging business with criti-
cal fields like health care, engineering, and public 
policy. Throughout our history, we’ve been equally 
intentional about facilitating new learning experi-
ences for our students and expanding global access 
to vital business knowledge.

Today, we once again find ourselves facing a 
pivotal moment. As financial markets evolve at 
breakneck speed—fueled by artificial intelligence, 
algorithmic trading, and unprecedented data  
complexity—quantitative finance stands as one of 
the most dynamic and consequential fields shaping 
the global economy. At Wharton, we recognize this 
moment not as a disruption, but as a defining oppor-
tunity to lead.

Earlier this fall, we announced yet another 
landmark Wharton milestone: our first Master of 
Science degree program.

The Dr. Bruce I. Jacobs Master of Science in 
Quantitative Finance (MSQF) was designed to arm 
the next generation of finance professionals with 
the specialized skills needed to meet the demands 
of a tremendously complex and increasingly data-
driven industry. Built on Wharton’s legacy of 
excellence in finance education and research, the 
program combines a rigorous, data-intensive cur-
riculum with practical experience and exposure 
to leaders in the quantitative asset management 
industry through a dedicated advisory board and 
our global alumni network.

It’s incredibly fitting that our first Master of 
Science program—and the School’s first new 

from the dean

This summer, we 
welcomed more 
than 1,400 high-
school students 
to campus 
through our 
Wharton Global 
Youth summer 
programming. 
The students 
explored concepts 
in finance, 
data science, 
entrepreneurship, 
leadership, and 
more, learning 
directly from 
Wharton’s 
exceptional 
faculty — and 
each other. See 
page 13 for more 
on the Global 
Youth Program.
↓

https://executiveeducation.wharton.upenn.edu/investment-programs-digital/?utm_source=podcast&amp;utm_medium=podcast&amp;utm_campaign=investment26pod


https://www.linkedin.com/groups/46725/
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“�We’re going to harness  
the power of business 
to solve the problems 
incident to our society. 
This is exactly our brand.”
Undergraduate Division vice dean 
Cait Lamberton, p.18
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honored that the Lauder Institute and the values it 
represents are part of his legacy.”

Wharton School Dean Erika H. James remem-
bered Leonard as a leader whose “visionary leader-
ship and relentless drive for excellence were truly 
inspiring. His commitment to the Lauder Institute, 
to Wharton, and to Penn was in a class of its own, 
and his impact ripples across our entire community.” 
Recalling his personal warmth, James said, “I will 
always remember Leonard as one of the first alumni 
to reach out to me when I was appointed dean and am 
deeply grateful for his enduring love for Wharton, 
which shone through in every subsequent interaction. 
His presence will be profoundly missed, but we are 
fortunate that his legacy will endure.”

Leonard’s philanthropy supported many other 
initiatives across Penn’s schools and centers, includ-
ing the Lauder Chair in International Relations, the 
Lauder Chair in Political Science, undergraduate 
financial aid, Wharton fellowships, the Whitney-
Lauder Curatorial Fellowship at the Institute of 
Contemporary Art, the Van Pelt-Dietrich Library 
Center, the Lauder College House, the Breast Cancer 
Research Foundation Fund at the Perelman School 
of Medicine, the Leonard A. Lauder Career Center, 

the Penn Museum, WXPN, the Penn Fund, and the 
Class of 1954 Reunion Fund. In 2022, Leonard made 
a $125 million gift to establish the Leonard A. Lauder 
Community Care Nurse Practitioner Program at 
Penn Nursing. 

Speaking to the close bond he shared with his 
brother, Ronald Lauder—chairman of the Lauder 
Institute’s board of governors—said, “Leonard’s 
passing brings a chorus of appreciation and love from 
every part of the world he touched. This includes me 
in a very personal way. Leonard was more than an 
older brother; he was my mentor. We spoke every day 
of our lives, from our earliest dinners together while 
our parents worked late building the business until 
his passing. Leonard shared his dreams and aspira-
tions for everything and everybody he loved. 

“Penn offered the opportunity to transform ideas 
into reality, including the Lauder Institute,” Ronald 
added. “Together, we created the Institute because 
as students, we did not have the international train-
ing we desperately desired. Leonard was proud that 
following its recent 40th anniversary, the Institute is 
more than well prepared for the next 40 years thanks 
to the partnership with Penn, the School of Arts and 
Sciences, and Wharton.” �

than financial acumen; it demands an understanding 
of regional dynamics as well as the global forces that 
shape how countries and companies interact. Their 
deep appreciation for the arts and culture also ensured 
that the Institute would offer a truly interdisciplinary, 
Renaissance-style education—rooted in Penn’s School 
of Arts and Sciences, yet designed specifically for 
business students seeking a broader, more humanis-
tic worldview.”

William P. Lauder W83—chair of the Estée Lauder 
Companies’ board of directors, a governor of the 
Lauder Institute, and Leonard’s eldest son—described 
his father as someone “known for his curiosity, con-
stantly asking questions to better understand other 
people, industries, and worldviews. His lifelong 
connection with Wharton reinforced this mindset, 
enshrining his belief in the power of education and the 
necessity of an international perspective for business 
success.” Reflecting on the Institute’s significance, 
William added, “In the 40 years since its inception, 
the program that my father and uncle co-founded has 
become a model for the country’s top business schools. 
My father always reflected so proudly on the impact 
the Institute and its alumni have made on the world. 
As we celebrate my father’s extraordinary life, we are 

Remembering 
Leonard  
Lauder W54
The cosmetics luminary left an 
indelible impact on the University of 
Pennsylvania through his pioneering 
leadership and transformative 
philanthropy. 

L
eonard A. Lauder W54, whose vision 
helped transform global business educa-
tion at the University of Pennsylvania, 
passed away on June 14 at the age of 92. 
An emeritus Penn trustee and longtime 
member of the University community, he 

led the Estée Lauder Companies—founded by his 
parents in 1946—as president, CEO, and chairman, 
transforming it into one of the world’s foremost 
beauty brands. 

In 1983, Leonard and his brother, Ronald S. 
Lauder W65, established the Joseph H. Lauder 
Institute of Management and International Studies at 
Penn in honor of their father, Joseph Lauder. Today, 
the Institute’s joint degree, combining a master’s in 
international studies from Penn’s School of Arts and 
Sciences with a Wharton MBA, has produced more 
than 2,100 alumni who are industry leaders driving 
innovation around the world.

Reflecting on the Institute’s founding more than 
four decades ago, Jules van Binsbergen, the Anthony 
L. Davis Director of the Institute and Lauder chair, 
noted in a statement that “Leonard Lauder and his 
brother Ronald had the remarkable foresight to rec-
ognize that the most effective business leaders would 
need to be culturally fluent and globally aware. They 
understood that success in business requires more 

“�Leonard’s commitment 
to the Lauder Institute, 
to Wharton, and to 
Penn was in a class  
of its own,” said  
Dean Erika H. James.

news  /  In Memoriam

↑
Enduring 
Influence:
Opposite, 
Leonard Lauder 
in an undated 
archival photo; 
clockwise 
above, William 
Lauder, Ronald 
Lauder, and 
Leonard Lauder 
at a Lauder 
Institute Board 
of Governors 
meeting in 
2014; Ronald 
and Leonard in 
front of the 
Lauder Institute 
building in 
2018; Leonard 
speaking at MBA 
commencement in 
2006.
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The Wharton Leadership 
Ventures program 
celebrates 25 years of 
sharpening teamwork 
skills through expeditions 
around the world and 
preparing students for 
success, from base camp  
to the boardroom. 
By Amy Downey 
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Leading
Beyond the

Classroom

Trailblazers: 
MBA students take 
a well-earned 
break and listen 
to their guide’s 
instructions 
on the Southern 
Lakes Traverse 
Expedition in New 
Zealand in 2018.E
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A 
mountaineering 
trip by a group 
of Wharton stu-
dents in Alaska 
in 2006 was one 
of the first times 
Serhan Seçmen 
WG06 had been 
so deep in the 
wilderness. He 

can still vividly recall the Wharton Leadership 
Ventures expedition, which navigated a gorgeous 
but dangerous glacier and left him in both shock 
and awe. Like in a movie he can replay frame by 
frame, he remembers traversing the icy terrain 
with classmates before realizing they didn’t know 
their location—and had no cell data or GPS tools to 
guide them. 

“We were in a different place,” Seçmen says. “I 
didn’t know whether we were actually lost or just 
made to believe that we were lost by design of the 
experience.” A range of emotions began to surface 
among the students. While some wanted to use the 
satellite phone to call for rescue helicopters, others 
voted to find the path that would set the group back 
on course.

For safety measures, teams of four were con-
nected by ropes and harnesses. “You didn’t know 
whether you’re going to be the guy who needs help 
or if you’re the one who’s going to be pulling other 
people,” Seçmen says. The support system reminds him of 
business partnerships, particularly the ones in his career. 
Portfolio managers like Seçmen work together to achieve a 
common goal; stakeholders are linked, and success relies on a 
high level of collaboration. “You go faster when you’re alone,” 
he says, “but you go farther when you’re part of a team.” 

Seçmen is one of thousands of students who have expe-
rienced the Wharton Leadership Ventures program, which 
is now celebrating its 25th anniversary. A pillar of the Anne 
and John McNulty Leadership Program, WLV has grown 
from history-inspired experiences within driving distance 
of Penn’s campus to adventures in locales ranging from 
Quantico, Virginia, to New Zealand to Patagonia, with longer,  
boundary-pushing expeditions like Seçmen’s trip to Alaska 
and even to Antarctica, where students spend seven days trek-
king in treacherous conditions, building snow walls to protect 
their tents from the wind. 

While WLV has evolved since 2000, what’s unchanged 
since its inception is its role within the mission of the School, 
notes its founder, professor Michael Useem. “These experi-

ences intensify an individual’s commitment to think about 
ideas more conceptually and analytically,” he says, “which is 
the purpose of a Wharton education.” 

W
hen Useem, now the William and 
Jacalyn Egan Professor Emeritus of 
Management, began at Wharton in 1996, 
the movement to teach leadership in 
B-schools had already begun. Wharton’s 

leadership program had been established four years earlier, 
born of the idea that leaders in business can be developed 
through team-oriented real-world experiences. 

Students stood at the edge of Pickett’s Charge and retraced 
the disastrous steps of approximately 13,000 Confederate sol-
diers who were defeated on July 3, 1863. “While Gettysburg 
was a midpoint of the war,” says Useem, “it was absolutely 
a change point.” With feet firmly in the field, the Wharton 
group discussed the importance of strategic thinking—a 
concept, says Useem, that should be near and dear to any-

W H A R T O N 
LE A D E R S H I P 
V E NT U R E S 
M I LE S T O N E S

1 9 9 6   Mike 
Useem’s first 
daylong visit to 
the Gettysburg 
battlefield with 
WEMBA students 

 

1 9 9 8   Two-week 
trek in the 
Himalayas to the 
Mount Everest 
region for 
MBA and WEMBA 
students launches

2 0 0 0   The first 
official Wharton 
Leadership 
Venture: a two-
day MBA/WEMBA 
intensive with 
the U.S. Marines 
at Officer 

Candidates School 
in Quantico, VA

2 0 0 1   The first 
Ecuador one-week 
MBA venture to 
climb Cotopaxi 

2 0 0 2   The first 
undergraduate 
venture: a day-
long hike at 
Hawk Mountain in 
Pennsylvania

body in a leadership position. As they walked, they felt the 
weight of a commanding officer who hadn’t fully considered 
all that could go wrong. 

That experience demonstrated to Useem that when one is 
learning about leadership, there is a “stickiness” to seeing con-
cepts graphically enacted by being on location, like in a historic 
battlefield: You don’t just think about something; you remem-
ber it. “Those settings couldn’t be more different from where 
students are going to be working,” Useem says, “but by asking 
our students to go through points of interest, like this one at 
Gettysburg, our working theory is that they’re going to leave 
that much more convinced.”

Useem would soon give students another experience—a 
boot camp developed with the input of veterans Vince Martino 
WG02 and Jason Santamaria WG01 (Marine Corps), Pat 
Henahan WG02 (Army), and Steve Medland WG02 (Navy). 
Wharton established this partnership with the Marine Corps 
in 1999 and the following year launched its very first WLV 
venture, to Quantico. Students traveled to the Marines’ Officer 
Candidates School, where they endured a 24-hour crash 

course of physical, mental, and emotional challenges. These  
challenges—wading through chest-high water, climbing 
20-foot walls—presented effectual exercises in leadership, 
teamwork, and interdependence.

It wasn’t long before WLV reached far beyond the United 
States, with help from student leaders like Mark Davidson 
WG98 and early program partner Vertical, founded by 
Rodrigo Jordan. A few years later, Jeff Klein WG05 GRD24 
traveled with Wharton classmates to the Andes Mountains 
of Ecuador to summit the 19,347-feet Cotopaxi stratovolcano. 
Klein always had an affinity for the outdoors, spending time 
in the mountains of Colorado backpacking, biking, and ski-
ing before heading to the East Coast for his MBA. Despite his 
familiarity with trails, Klein had never attempted to ascend a 
peak that tall. He remembers the gravitas of concepts unfold-
ing in real time, including risk-taking, emotional intelligence, 
and building trust, along with the impact that individual 
actions have on a team’s performance. 

The group had prepared by undergoing forms of safety 
training, including understanding how to self-arrest and to 
climb out of a crevasse. Students were expected to make their 
own meals, set up their tents, and adapt to unpredictable 
weather. Each day saw a different designated group leader with 
a unique agenda. And as with all WLV experiences, the team 
sat down to reflect at day’s close with a collective debrief: What 
were we trying to do? What actually happened, and why? What did 
we learn that we could apply to the next experience?

Honest dialogue f lowed through those “after-action 
reviews” and ranged from the technical, like the effects of 
walking at high altitudes, to interpersonal dynamics, such as 
how to intervene when conflicts arise. “This wasn’t about sit-
ting in a classroom and talking about what you might do in a 
difficult situation,” Klein says. “It was actually needing to make 
decisions that would have tangible and felt consequences for 
yourself and the people around you.”  

Snow Limits: Executive 
MBA students cross 
a glacier in the 
Talkeetna Mountains of 
Alaska in 2024.

2 0 0 3   Mike Useem, 
journalist Jerry 
Useem, and 
writer/investor 
Paul Asel publish 
Upward Bound: 
Nine Original 
Accounts of 

How Business 
Leaders Reached 
Their Summits, 
featuring WLV 
partners Rodrigo 
Jordan and Chris 
Warner and other 
thought leaders.

2 0 0 4   The 
inaugural 
Antarctica week-
long MBA venture 
led by Mike Useem 
and Venture 
parter Vertical; 
MBA Venture 

Fellows program 
is formalized

2 0 0 5   
The Undergraduate 
WLV program 
launches with its 
first expedition: 

climbing the Grand 
Teton with Exum 
Mountain Guides.

2 0 0 7   Preston 
Cline joins MBA 
Ventures; Jeff 
Klein becomes 

director of the 
Wharton Graduate 
Leadership 
Program.

“You go faster when you 
are alone,” says Wharton 
Leadership Ventures alum 
Serhan Seçmen WG06,  
“but you go farther when 
you’re part of a team.”

�
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50 degrees.) The grueling conditions, including pulling sleds 
and bearing 40-pound bags packed with camping gear despite 
irregular sleep, opened opportunities for stress-testing perfor-
mance in times of unpredictability. 

  She credits the various professional methodologies she 
learned along the way in the program, including the VUCA 
framework of volatility, uncertainty, complexity, and ambiguity 
—something she’s been able to deploy in her career helping 
banks innovate through the fast-paced regulatory technology 
industry—as well as how she manages team members, partic-
ularly with empathy and by expressing curiosity. “Feedback 
comes from a place of seeking to understand,” Gendron says.

M
ontemayor, who’s a former Outward Bound 
instructor, is familiar with training people 
for the outdoors and facilitating learning in 
that environment. “There’s been a lot more 
recognition that these out-of-the-class-

room experiences are valuable, especially for undergrads 
who are looking for some feedback about themselves,” she 
says, explaining that unlike the MBA students, undergrads 
haven’t necessarily been in the workforce yet and need the 
chance to test leadership skills. Whereas the MBA students 
might be recalibrating in their careers, undergraduates could 
be seeing themselves for the first time in a leadership role. 
Because of this, their WLV program has a thoughtfully dif-
ferent approach, right down to the conversation prompts and 
discussions that lead to self-discovery. 

 “At 18 to 22 years old, you’re just trying to figure out who 
you are,” Montemayor says. “Having a safe place to make deci-
sions when they’re hard or to navigate uncertainty are good 
examples of what Ventures can offer students in that stage of 
development.” 

Current student Liesl Brodsky W26 wasted little time get-
ting involved with WLV, applying for a spot on a Patagonia trip 

just weeks after arriving at Penn. The following year, she spent 
her spring break in the Atacama Desert near the Central Andes 
of Chile, and she returned to Patagonia last winter, this time 
as an undergraduate Venture Fellow. Brodsky, who is study-
ing business economics and public policy, notes that building 
confidence, along with disconnecting from technology, is espe-
cially important for the well-being of undergrads. “When we’re 
challenged or tired, the tendency is to pick up our phones and 
scroll,” she says. “Living is a lot less automatic when you’re 
outdoors. You are where your feet are.” After graduation, 
Brodsky wants to pursue a career in consulting, drawn to the 
problem-solving nature of the industry and a future of contin-
uous learning.

“When you take students out into a new setting where no 
one’s going to be really good at what you’re throwing at them, 
you have to work together,” Montemayor notes. “Removing 
them from Penn levels the playing field and enables them to see 
themselves in a different way.” That separation from the “real 
world” is essential in creating space for vulnerability, which 
often leads to strong interpersonal bonds that continue back 
on campus and extend beyond graduation. 

Useem adds that bringing in external aid for WLV and 
expanding the staff to support its growing footprint is an 
ongoing effort. “We’d really like to provide opportunities for 
everybody who would like to take advantage of it,” he says. 
Making these trips more affordable is one of the program’s 
goals through its fundraising efforts in this anniversary year, 
says Klein: “By expanding our Ventures budget, we will offer 
more financial aid, broaden our suite of programs, and increase 
trainings.”

Although WLV has explored bi-yearly credit-bearing ven-
tures in partnership with faculty—an experience that might, 
say, be adjacent to research—the cost of the co-curricular expe-
ditions has historically been the responsibility of the partici-
pant. “This is an expensive educational endeavor,” Klein says, 
“and we don’t want financial means to be a reason that students 
can or cannot participate.” 

In service of WLV’s mission, Serhan Seçmen made a mean-
ingful gift in 2023 to increase accessibility for students and 
support its ongoing efforts toward long-term sustainability. 
“I couldn’t find anything more impactful than the leadership 
program,” he says. “What I’ve given is far less than what the 
program has given to me.”

Seçmen and classmate Bala Sankaran WG06 were so 
inspired by the real-life relevancy of their WLV experiences 
that they organized like-minded alumni trips, which included 
daily debriefings about logistics, exploring team dynamics, 
and hiring local third-party instructors. “We were raving 
about how impactful the program was and how thoughtful the 
agenda was, with the extracurricular and outdoor activities,” 

Seçmen explains. “So we said, ‘Why don’t we do something 
similar?’” From their first excursion in 2009, to the Grand 
Teton in Wyoming, Seçmen and Sankaran’s group would 
tackle peaks in the Alps, Russia, Switzerland, Italy, Nepal, and 
Tanzania, even inviting colleagues and friends to join. “In that 
cocoon,” Seçmen says, “you learn how you can become a team 
rather than a collection of individuals.”

Klein echoes that sentiment, noting the need for more 
of these “proof points” in the world. “You have people who 
don’t know each other in any meaningful way before they go 
on a venture,” he says. “They find ways to support each oth-
er’s learning and collaborate to solve problems they’ve never 
encountered before. We need more of that lived experience.”

Ventures closer to home—and closer to the DIY spirit of 
Useem’s Gettysburg trips—still offer moments that resonate. 
After 9/11, Useem worked with the FDNY to help build a new 
generation of leaders; that effort led Useem and Preston Cline 
GRD17 to establish an FDNY intensive. When WLV students 
go to Randall’s Island, New York, and attempt to properly hold 
a firehose, they’re surprised to learn that the student aiming the 
nozzle isn’t considered the most critical member of the team. 
Instead, it’s the second person in line, who needs to lean heavily 
into the lead, offering stability and support to effectively man-
age the intense weight and guide the pressure from the hose. 

“So much of what we do in the workforce, communities, 
and families is group-based,” Klein says. “We accomplish the 
things we accomplish because we have the support of people 
around us. Wharton Leadership Ventures reinforces how crit-
ical groups are to individual and organizational success.” 

Amy Downey is the editor of Lafayette magazine.

the Anne and 
John McNulty 
Leadership 
Program.

2 0 1 6 – 2 0 1 7   
The undergraduate 
Venture Fellows 

program is 
launched, 
creating 
a training 
structure and 
establishing 
parity with the 
MBA WLV.

2 0 2 2   The first 
Leadership 
Venture is added 
to a for-credit 
course as part of 
professor Sarah 
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offering for 
undergrads.
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for students and 
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ongoing efforts 
for long-term 
sustainability.
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Lasting Impact: 
Seçmen (left) on 
an MBA venture in 
Alaska as a student 
with Klein in 2006

New Heights: A 2024 
MBA expedition in the 
Vodudahue Valley in 
Chile’s Pumalin Douglas 
Tompkins National Park

“When we’re challenged  
or tired, the tendency is to 
pick up our phones,” says 
Liesl Brodsky W26. “Living 
is a lot less automatic when 
you’re outdoors. You are 
where your feet are.”
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the need to establish trust in AI with the realities 
of labor market disruptions. Most importantly, we 
must foster a culture of understanding, inclusion, 
and empowerment that prioritizes social connec-
tion and views AI not as a replacement for human 
thinking, but as a tool that complements our natural 
abilities while respecting their boundaries.

Understanding AI’s Role in Leadership
AI is no longer the future—it’s the present. It’s 
reshaping industries, redefining work, and chal-
lenging traditional leadership paradigms. For lead-
ers, the rapid rise of AI—use of generative AI nearly 
doubled in late 2023 through early 2024, with 75 
percent of global knowledge workers using it— 
presents both unparalleled opportunities and com-
plex ethical and practical dilemmas.

Those using AI at work say it saves time, helps 
them focus on their most important tasks, and 
allows them to be more creative and enjoy their 
work more. These advances are being experienced 
in industries ranging from health care and finance 
to retail and manufacturing. AI’s ability to process 
vast amounts of data, recognize patterns, and deliver 
actionable insights is also fundamentally altering 
how decisions are made. For leaders, this shift is 
both an opportunity and a challenge—requiring 
them to adapt their decision-making processes to 
harness the full potential of AI while maintaining a 
human-centered approach to leadership.

These new requirements must be met as AI 
quickly evolves, with advancements that are out-
pacing organizations’ ability to adapt policies, 
workflows, and skill sets. Because AI break-
throughs are happening as I write this chapter, we 
will focus on AI’s transformative impact and the 
significant strategic and human shifts it is requir-
ing from leaders, exploring its impact on leadership, 
decision-making, and team dynamics, rather than 
providing a tactical guide to using it.

Adapting to AI: Three Future-Proof  
Leadership Skills
Developing AI-ready leadership skills such as the 
following is critical for navigating the complexities 
of an increasingly automated world:

Cognitive flexibility. Leaders must cultivate 
the ability to adapt quickly to AI’s evolving capabili-
ties and its implications for business operations and 
decision-making. This requires staying informed 
about technological advancements and being open 
to rethinking strategies and processes as AI tools 
and applications mature. Flexibility also means 
staying open to revisiting your current beliefs and 
strategies, because AI often generates insights or 
solutions that challenge assumptions. Great leaders 

stay open to using these new ideas as opportunities 
for growth and refinement.

Emotional intelligence. As AI takes on routine 
and analytical tasks, the human side of leadership—
empathy, effective communication, and relationship- 
building—becomes a key differentiator. Leaders 
need to understand and address the fears and anx-
ieties that employees may feel about AI, fostering 
trust and psychological safety. Emotional intelli-
gence enables you to create a workplace culture that 
values both technological innovation and human 
connection, ensuring that employees feel supported 
and engaged during times of change.

Curiosity and a mindset of continuous 
learning. This is essential for successful AI adop-
tion. The rapid pace of AI development demands 
leaders who are not only willing but eager to explore 
new technologies and approaches. Curiosity drives 
experimentation, innovation, and the ability to 
anticipate future challenges and opportunities. By 
embracing a learning culture, you can encourage 
your teams to develop the skills needed to thrive in 
an AI-driven environment, promoting resilience 
and adaptability across the organization.

Leveraging AI for Smarter Decisions
AI is revolutionizing decision-making by replac-
ing guesswork with precision and transform-
ing how leaders approach challenges. With AI,  
decision-making can shift from reactive problem- 
solving to proactive, predictive strategies. Those 
making complex decisions who once relied on intu-
ition or incomplete information can now leverage 
real-time data, advanced analytics, and sophis-
ticated algorithms. However, this technological 
power brings new responsibilities, requiring 
leaders to address ethical considerations, mitigate 
biases embedded in AI systems, and preserve the 
irreplaceable value of human judgment.

AI influences our decision-making processes in 
two key ways: as a tool that enhances cognitive pro-
cesses, and through exposure to AI-driven systems 
that impact human behavior. AI can supplement or 
improve human decision-making by reducing cog-
nitive load and improving accuracy, acting like an 
“external brain” for complex tasks. Specifically, AI 
can do the following:

Recognize patterns. AI identifies patterns in 
data that humans might miss, enabling faster and 
more informed decisions in areas like finance, med-
icine, and logistics.

Reduce bias. AI algorithms (when properly 
trained) can offer decisions based on data, helping 
counteract emotional or cognitive biases humans 
naturally exhibit.

Augment analysis. AI can evaluate vast data-
sets rapidly, supporting evidence-based decisions 

Co-Piloting the 
Human Brain
In this excerpt from the newly updated 
edition of The Leader’s Brain, Wharton 
Neuroscience Initiative director Michael 
Platt details the strategic shifts needed 
for success in the age of AI.  

“
The real problem of humanity is the 
following: We have paleolithic emotions, 
medieval institutions, and godlike tech-
nology.” E.O. Wilson’s observation was 

made in 2009, many years before the artificial intel-
ligence revolution, during a debate at the Harvard 
Museum of Natural History. Nevertheless, it per-
fectly anticipates our current challenge of contend-
ing with AI systems whose capabilities are rapidly 
approaching or exceeding human levels in many 
domains. As a neuroscientist, I would modify his 
statement slightly to emphasize that we’re attempt-
ing to manage these godlike technologies not just 
with paleolithic emotions, but also with a Stone Age 
brain—neural architecture that evolved to handle 
the basic survival challenges of our hunter-gatherer 
ancestors, not to manage powerful tools that can 
transform how society works and how we think. 

It’s not that we can’t adapt to technologies—we 
invented AI, after all! Consider how we’ve learned 
to read subtle facial expressions, voice tones, and 
body language on Zoom, finding ways to create 
genuine human connections despite the digital bar-
rier. We lean in closer to our screens when we care, 
we laugh together even through delays, and we’ve 
developed new social signals—like the exaggerated 
nod or the deliberately unmuted chuckle—to show 
we’re truly present and engaged.

But acclimating to new technologies, especially 
ones that take the place of or mimic face-to-face 

human interactions, is hard. We struggle in large 
part because the human brain is not a computer—
it’s more like a Swiss Army knife, with different 
tools for different jobs. Through use, you can make 
those tools a little sharper, and if you don’t use them, 
they can get a little duller. We are all born with a 
brain that’s equipped with many abilities and lim-
itations, including the social brain network, the 
innovation network, the evidence accumulator and 
attention volume knob, divisive normalization, and 
so on, as discussed in previous chapters. Although 
everyone’s tools are a little bit different, you can’t 
change them or get rid of them. That means no mat-
ter how enthusiastic you are about AI, or any other 
new technology, you’re still using it with the same 
Stone Age brain, with all its quirks and constraints.

Recognizing these limitations, we need a mea-
sured, human-centric approach to AI implemen-
tation at work. We need to design integration 
strategies that work with—rather than against—
employees’ inherent brain capabilities. This 
includes strengthening skills such as cognitive agil-
ity and emotional intelligence, making better deci-
sions through appropriate use of AI, and balancing 

ideas  /  Excerp t

No matter how 
enthusiastic you are 
about AI, or any  
other new technology, 
you’re still using it 
with the same Stone 
Age brain, with all its 
quirks and constraints.

The Leader’s 
Brain, Updated 
and Expanded: 
Unlock Peak 
Performance 
in Work and 
Life with 
Neuroscience, by 
Michael Platt, 
is published 
by Wharton 
School Press and 
available now.

Illustration by Mojo Wang

https://www.pennpress.org/9781613631959/the-leaders-brain-updated-and-expanded/
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explained. “Mindfulness is just another way to have 
emotional regulation, to allow you to separate and 
have a gap between a stimulus and a response.”

Cameron could draw from plenty of experi-
ence with remaining calm under pressure in her 
mindfulness research. When she worked with the 
National Security Agency in Iraq during the early 
2000s, she meditated. “There’s actually a fair 
amount of research that shows that Special Forces, 
before they go out, if they meditate, there’s a jump in 
their executive functioning,” Cameron said. 

Of course, mindfulness also applies to less high-
risk work. “It depends a bit [on] what your job is,” 
she said. “What does it mean to be fully in the pres-
ent moment? If you’re a call center rep, it’s right 
before you pick up the call, taking that breath. How 
are you going to interact with that client?” Research 
shows that medical teams who practiced mindful-
ness were less likely to make errors, she added. 

Cameron said there are easy ways to integrate 
the practice into office work as well—and it doesn’t 
have to mean chanting “om” every day. While some 
employers implement traditional six-to-eight-week 
training programs, Cameron advocates for more 
on-the-spot interventions: “What can you do for 
two to three minutes, over two to three weeks, to 
sort of build up that muscle and put in those reps?” 
The solution can be as simple as giving employees 
a subscription to apps such as Headspace or Muse. 
Or it could mean pausing for a few seconds midday 
to ask, “Where are your feet? Where’s your back? 
How’s the quality of your breath?” Cameron called 
this “present-moment awareness.”

The next topic of Cameron’s research is a differ-
ent take on mindfulness: In collaboration with the 
Mack Institute for Innovation Management, she’ll 
look into the recent popularity of psychedelics at 
tech CEO retreats. “What psychedelics do is create 
a sense of deep mindfulness in the person, and also 
a sense of ego dissolution, so that people become 
less me-centered and can be more other-centered,” 

Cameron said. “What are the impacts for tech 
workers? What is the impact for innovation and 
leadership?”

The Evolution of Work-Life Balance
In the 1980s, when Stew Friedman, who founded 
the Work/Life Integration Project and is found-
ing director of the Wharton Leadership Program, 
started researching work-life balance, he said he 
was viewed as “strange” for exploring what was 
regarded as a women’s issue, at least in the U.S. 
at the time. Today, the concept is finally gaining 
acknowledgement as critical to the functioning of 
any modern office. “Now it’s standard for organi-
zations around the world to be asking the ques-
tion, ‘How do we help our people grow as people?’” 
Friedman told Loney.

Fittingly, it was a shift in Friedman’s own work-
life balance that prompted him to investigate the 
topic. In the early 1980s, he was a graduate student 
researching and teaching talent management sys-
tems and the development of leadership talent at the 
University of Michigan. When his son was born, he 
felt a sense of responsibility for making the world a 
better place for him. 

“What do I do now to ensure that the world he 
grows up in will be one that encourages his flour-
ishing, his safety? It was a question that I hadn’t 
really given enough thought to before I actually 
met him. But it was a question that I couldn’t get 
out of my head after that moment,” Friedman said. 
When he went back to the classroom, he framed the 
question in a way he hoped would resonate with his 
students: “How are you as future business leaders 
going to cultivate a world in which people can be 
the people they want to be outside of work, as par-
ents, as friends, as members of their communities?” 
Some students didn’t see the relevance of the ques-
tion. But a few leaned forward in their seats.

After he was hired by the CEO of Ford in the 
1990s, Friedman and the company’s executives 
created a program called Total Leadership. They 
looked at employees as more than “just components 
of our productive machines” and had them articu-
late their values and what they cared about most.

Friedman said that although workplace norms 
look different than they did when he was grow-
ing up—the rise of remote work and the increased 
number of women in positions of authority are two 
examples—trusting employees to experiment with 
the best ways to get things done will lead to greater 
loyalty and productivity. 

“Clearly, the trend is in the direction of greater 
freedom, greater sense of control, greater belief 
that people want to be productive in the different 
parts of their lives,” said Friedman. “And when you 
give them the tools and the support to do that, the 
returns are great for your business.”  —Joanna Blaz

When people hear a negative stereotype about their 
group, they often want to prove it wrong, a phenomenon 
known as “stereotype reactance.”

Percentage of CEOs 
of Fortune 500 
companies who are 
women, as of 2023

1 T H E  PA R A D O X

How can this work in the real world? 
Milkman suggests that messaging 
could be embedded in job boards, 
promotion systems, or even automated 
emails. “This is a small 
intervention with big 
potential,” she says.  
“It can help at the exact 
moment when someone 
might hold back from 
applying for a job or 
competing—and it can 
change that decision.”

3 T H E  R E S U LT S

2 T H E  ST U DY

4 T H E  TA K E AWAY

Rather than trying to make women 
more confident, says Pink, the study’s 
message is “about helping them see a 

harmful social stereotype and 
choose to go against it.” As for 
whether similar messages could 
help other underrepresented 
groups, the authors are cautious 
but hopeful. “We think the 
mechanism could work more 
broadly,” Pink says. “But it 
needs more testing.”

Could a Competitive Nudge Help Close 
The C-Suite Gender Gap?
Women start their careers in similar numbers to men but often drop out before reaching the leadership level.  
New research—co-authored by Katy Milkman, professor of operations, information, and decisions and James 
G. Dinan Endowed Professor, along with Wharton doctoral candidates Sophia Pink GRW27 and Jose Cervantez 
GRW27, among others—shows that women are more likely to put themselves forward and apply for leadership jobs 
after seeing one message: Women like them tend to compete less than men, and that gives men the upper hand.
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“�Mindfulness is just 
another way to have 
emotional regulation, 
to allow you to 
separate and have a 
gap between a stimulus 
and a response,”  
says professor  
Lindsey Cameron.

39%
Increase in 
the level of 
satisfaction 
with one’s 
interior life 
— physical, 
emotional, 
intellectual, 
spiritual — of 
participants 
who completed 
Stew Friedman’s 
Total Leadership 
program

“The idea is a bit like telling 
someone not to press a 
red button,” says Pink. 
“Once you know you’re not 
‘supposed’ to do it, you want 
to more. In this case, being 
told that people like you fail 
to compete makes you want 
to do just the opposite and 
defy the stereotype.”

29%
10% 

In the authors’ field study, 
4,245 women using a 
job website for senior 
executive roles saw one  
of two messages. Some got 
general encouragement 
to apply for more jobs. 
Others were told that 
women like them apply 
for fewer top jobs and 
that this gives men 
the advantage. The 
latter message led to a 
29 percent increase in 
women’s applications. 
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A 
remarkable technological advancement 
was about to forever change everyday 
life in the U.S., bringing stunning speed 
and precision to a system that was often 
plodding and imperfect. It was 1959, 
and the U.S. Postal Service Office had 
squeezed a pair of blue-and-red containers 
holding 3,000 letters into a cruise missile 
and then fired it from a submarine, the  
USS Barbero. It took 22 minutes for the 

missile to travel 100 miles to a naval auxiliary air station near 
Jacksonville, Florida. Afterward, Arthur Summerfield— 
an entrepreneur turned U.S. postmaster—declared that missiles 
would soon be used to deliver parcels across the country.  
“We stand,” he said, “on the threshold of rocket mail.” 

Not all promises of paradigm shifts come to fruition.  
But long-held predictions of a cryptocurrency revolution are 
aging quite a bit better than, say, launching letters into the 
sky. While many questions remain, the outlook for the industry 
has never been more promising: Government officials and 
investment banks that once wrote off cryptocurrency as too 
volatile and fraud-prone are now implementing regulations and 
rushing to embrace reassuringly named stablecoins. Here, four 
Wharton alumni who are helping to shape the next chapter  
of the industry’s evolution share their digital currency journeys 
—and peer cautiously into a crypto crystal ball. 

THE CONVERT 

Nobel Gulati W94
Chairman and CEO, Numeus Group

Nobel Gulati had always been ahead of 
the curve. At age 15, he landed his first 
job, working for a Wall Street firm that 
had opened an office in Switzerland, 
where he lived with his parents, both of 
whom were scientists. He’d been hired 
to help fix computers but spent hours 
soaking up wisdom about markets and 
trading. At 17, he completed high school 
and entered Wharton, graduating with 
a bachelor’s degree in finance just two 
years later. By 19, he was running an 
office in India for the investment bank 
Raymond James. Gulati moved on to 
other investment banks—NatWest 
Markets, ABN Amro, Citigroup—and 
tried out different roles: sell-side ana-
lyst, global strategist, sales, and trad-
ing. “I wanted to forge my own path,” 
he says. 

In 2007, Gulati joined the hedge 
fund Two Sigma, which had about 
100 employees and $3.7 billion worth 
of assets. This time, he stayed in one 
place for 12 years and helped the com-
pany methodically grow its investment 
management business until Two Sigma 
swelled to more than 1,600 employees 
and $60 billion in assets. Gulati often 
ended up in conversation with younger 
colleagues—20-something engineers 
who gushed about their interest in cryp-
tocurrencies. But Gulati, who had for so 
long been inspired by new challenges, 
couldn’t have been less interested in the 
nascent field. “That’s the worst combina-
tion you can have: being close-minded, 
cynical, and ignorant,” he says. “I was 
the naysayer.”

In 2019, Gulati retired from Two 
Sigma, but he didn’t stay dormant for 

long. With his younger brother, Deepak, 
a former global head of equities propri-
etary trading for JPMorgan Chase, he 
mulled creating a new venture—and 
they set their sights on crypto. Gulati 
began deeply researching the field that 
he had once dismissed and came away 
bullish about its potential. “I could see 
that [crypto] is going to follow the same 
path we’ve seen in hedge funds,” he says. 
“This is going to become mainstream 
… and ultimately, the custodians will 
embrace it, and the banks will embrace 
it, and the regulators will bless it.”

Gulati is among the founders of 
Numeus Group, a global digital asset 
investment firm that launched in 2021. 
He observed that the crypto indus-
try had become a siren song to inves-
tors and strategists who thought they 
would “become billionaires overnight.” 
But the 2022 collapse of multiple cryp-
tocurrency companies was a sobering 
wake-up call for anyone who’d followed 
the digital gold rush. In that unstable 
moment, Gulati’s and his brother’s 
track records of success in traditional 
finance gave them an edge over other 

startups. “We kind of represented the 
grown-ups in the room,” he says. “We 
weren’t two guys in a garage.” Numeus 
now operates offices in Switzerland, 
New York, London, and Mauritius. 
Gulati expects cryptocurrencies to 
become an increasing part of everyday 
life, likening their potential transfor-
mative power to the internet and smart 
phones. “But there could also be, in the 
next five years, significant corrections,” 
he says. “We could see some setbacks. 
It’s not a linear progression.” 

In addition to his work with 
Numeus, Gulati maintains a close rela-
tionship with his alma mater, serv-
ing on the Wharton AI & Analytics 
Initiative Advisory Board as well as 
the Undergraduate Executive Board. 
He believes Wharton is “uniquely posi-
tioned” to help form the next generation 
of AI leaders, who will have to grapple 
with complex ethical and regulatory 
issues that arise as the technology 
grows. “I think the AI initiative is going 
to prove for Wharton,” Gulati says, “to 
be as big as finance was over the past 
five decades.”
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THE BELIEVER

Edward Chin WG08
Founder and CEO, Parataxis Capital

Edward Chin’s introduction to crypto-
currencies arrived in 2010, during a con-
versation with a friend. Just two years 
earlier, a mysterious author, Satoshi 
Nakamoto, had published a nine-page 
white paper, “Bitcoin: A Peer-to-Peer 
Electronic Cash System,” that argued 
for the creation of a new system for elec-
tronic transactions—one that wouldn’t 
require the involvement of financial 
institutions. Now, Chin’s buddy was 
expressing an interest in Bitcoin. Its 
trading price was hovering around 
pocket-change territory, rising no higher 
that year than 44 cents. Chin had spent 
four years as a captain in the U.S. Army, 
then earned a Wharton MBA and was 
working as an investment banking asso-
ciate in media and telecommunications 
at Barclays. He says he “just brushed it 
off as fake internet money.” 

Seven years later, in 2017, Bitcoin 
could no longer be easily dismissed: Its 
trading price surged to $19,345. Chin 
wanted to know whether Bitcoin was for 
real or if it was a bubble that was about 
to burst. “The development, the building 
around the Bitcoin ecosystem seemed 

real,” he says. “I had the view, even then, 
that at some point, the asset class would 
become institutional.” Chin wanted to 
be in a position to accumulate crypto-
currency assets and invest and manage 
them on behalf of clients. 

He considered joining existing hedge 
funds but in 2019 instead founded an 
investment advisory firm, Parataxis 
Capital Management. The company 
launched its first fund a year later, 
amid the turbulence of the pandemic. 
Chin even found a silver lining: The 
overnight embrace of remote meetings 
meant he could triple or quadruple the 
number of conversations he could hold 
in a given day with potential investors. 
The pandemic wasn’t the first time his 
career had been impacted by a historic 
anomaly. As a new college graduate, he 
joined the Army in June 2001; three 
months later, the U.S. was devastated 
by the September 11 terrorist attacks. 
Seven years later, in the spring of 2008, 
he landed a finance job with the invest-

ment bank Lehman Brothers—just a 
few months before the company filed for 
bankruptcy. Chin realized, over time, 
that such market and geopolitical dis-
ruptions could be opportunities for nim-
ble leaders. “These pivotal moments, I 
think, if managed properly, can open up 
really interesting applications,” he says. 
Parataxis won the confidence of inves-
tors in unexpected spaces even amid 
the cryptocurrency-market turmoil 
that erupted in 2022; that same year, 
Fairfax County, Virginia’s $6.8 billion 
pension fund agreed to invest $35 mil-
lion in Parataxis’s digital yield fund. “I 
may have cracked open my old Wharton  
business-school books” to secure the 
pension fund’s trust, says Chin. “It 
required us to have a deep understand-
ing of how they think about asset allo-
cation, how they think about volatility, 
how they think about risk.” 

In August, Parataxis made an even 
bigger splash: The company announced 
it would go public as part of a merger 
with SilverBox Corp IV, and news 
reports estimated the combined value 
of the company at $400 million. “What 
we’re seeing now, in 2025, is a crossover 
between digital assets and traditional 
finance,” Chin says. “For us to have basi-
cally built a digital asset manager over 
the past six years and to take it public, 
it’s obviously exciting.”

David Gambacorta is an investigative 
reporter at the Philadelphia Inquirer and 
a freelance writer.

To secure the trust of an investor,  
says Chin, “I may have cracked open my 
Wharton books. It required us to have  
a deep understanding of how they think 
about asset allocation, volatility, and risk."

THE PROBLEM-SOLVER

Nana Murugesan WG09
CEO and Co-Founder, Stealth Startup

In 2018, Nana Murugesan turned 40, 
and his thoughts drifted to the future. He 
had two young daughters and wanted to 
have a hand in shaping something that 
might be relevant to their generation 
decades later. As a then-managing direc-
tor of international markets and mobile 
partnerships for Snap, Inc., the par-
ent company of Snapchat, Murugesan 
already had some insight into how 
teenagers and young adults, as digital 
natives, interacted with the world dif-
ferently. “There’s no way Gen Z will go 
to a bank or look at money the way I did,” 
Murugesan recalls thinking. “So that 
drew me into crypto.”

Three years later, Murugesan began 
a new chapter at the cryptocurrency 
exchange Coinbase, working as a vice 
president of business development, 
international, and listings. The position 
came with steep responsibilities: diver-
sifying the company’s revenue streams; 

establishing a higher accountability 
threshold for crypto assets that Coinbase 
lists; and expanding its footprint across 
the Americas, Europe, the Middle 
East, and Africa. For Murugesan, the 
latter mission had personal signifi-
cance. He’d spent parts of his child-
hood in Singapore, Thailand, India, and 
Malaysia before his family moved to 
the U.S. in 1999. “We did a lot of bounc-
ing around,” he says. “We faced a lot of 
challenges, particularly moving money 
between countries.” Cryptocurrencies 
promised faster and simpler financial 
transactions, with less red tape and 
fewer regulatory delays. 

Still, Murugesan recognizes that 
cryptocurrencies are “not all moons and 
rainbows.” The industry has weathered 
fraud scandals and extreme volatility, 
including a so-called “crypto winter” 
in 2022 that saw cryptocurrencies lose 
at least $2 trillion in value amid a wave 
of bankruptcies. “It was another time 
when things I learned at Wharton came 
in handy,” he says. “In a bull market, the 
people around you are all happy, and 
everything feels great. In a bear market, 
you see the darkest side of everything. 
But how you handle that adversity is one 

of the most critically important things as 
a leader.” 

The Federal Reserve has reported 
that just eight percent of adults in the U.S. 
used cryptocurrencies as an investment 
or to complete a transaction in 2024—
down from 12 percent in 2021. “There’s 
no real utility to crypto, like WhatsApp 
or Google Maps,” Murugesan says. 
“Bitcoin is an awesome asset to own or 
trade. But it’s not something you use 
multiple times a day.”

In those limitations, Murugesan saw 
possibility. He has been actively angel 
investing in the nexus point between 
cryptocurrencies and another surging 
technology that’s often met with skepti-
cism: artificial intelligence. Murugesan 
also recently co-founded an AI-native 
startup that he believes can leverage 
blockchain technology to deliver the 
sort of practical application that has 
been missing from cryptocurrencies.  
The information that people share with-
out hesitation on social media—photos, 
videos, personal anecdotes—“gener-
ates tons of valuable data that are being 
used to train AI models,” Murugesan 
explains. “They’re being given away 
for free to Big Tech. But crypto can help 
people to be rewarded.” 

Murugesan envisions a digital ecosys-
tem in which blockchain technology keeps 
track of how an individual’s data is used to 
train AI programs and then ensures that 
person is compensated for the contribu-
tions through a crypto wallet. “That’s the 
best way that AI can take the world for-
ward,” he says. “Instead of replacing jobs, 
it can help create mini economies on our 
behalf.” It’s a notably optimistic vision for 
the near future, at a time when some prog-
nosticators have warned that AI advances 
will lead to widespread job loss and social 
disruption. “I think we can get to a place,” 
he says, “where AI and crypto can come 
together in a natural way, and we’ll feel 
enhanced by these technologies.”
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A New Beat
After years covering financial markets as a 
journalist, Maggie Kate Fitzgerald WG24 applied 
to Wharton to spur her shift into real estate.  

A
s different as they may seem, the worlds of 
reporting and real estate finance actually have a lot 
in common. As a markets reporter at CNBC, I cov-
ered the stock market and Federal Reserve through 
trade wars, the pandemic, and other “unprece-
dented” turbulent times. I reported on GameStop 

and the democratization of individual investing. And perhaps 
most important for my career pivot, I interviewed dozens of 
investment managers about their fund strategies and perfor-
mance. In short, I got pretty sharp at breaking down individual 
financial stories within the bigger macroeconomic picture. 

Although I had a solid understanding of the markets from 
CNBC, I applied to Wharton without formal business classes 
or training. But the more I talked with investment profession-
als, my colleagues, and, frankly, anyone willing to discuss my 
career path, the more I realized there was a real appetite for 
strong storytelling within the world of finance. My skills, they 
said, were critical for shaping investor communications 
about fund strategies. That opportunity intrigued me, and 
I saw Wharton as a chance to build the quantitative foun-
dation and financial fluency I’d need to make my shift.

My mentors had told me that while business school 
can be a major pivot point, knowing what you want to 
do can focus the experience. My early acceptance to 
Wharton gave me the confidence to leave my job and take 
a pre-MBA internship at Blackstone, where I confirmed 
fundraising was right for me. At the School, my real estate 
coursework and programming through the Samuel Zell 
and Robert Lurie Real Estate Center helped me gain the 
quantitative skills I’d been seeking. Meanwhile, leadership 
roles in the Wharton Real Estate Club and the Penn Student 
Women in Real Estate group gave me invaluable opportunities 
to connect with companies and alumni. 

While Wharton attracts talent from the world’s most pres-
tigious financial and business strategy firms, I observed that 
my journalism degree uniquely prepared me to absorb all 
aspects of the graduate program. I feel blessed to have had the 
best of both worlds.

Those experiences, plus a summer internship in London 
at Starwood Capital Group, laid the groundwork for my new 
career. As an associate director at Core Spaces—a builder, 
buyer, and manager of student housing and other rental  
communities—I’m part of a team raising the firm’s fourth stu-
dent housing development fund. I’ve found that another valu-
able reporting skill—listening—is crucial for understanding 
investors’ needs and building lasting relationships. The les-
sons from my early reporting days, paired with the analytical 
tools and perspective I gained at Wharton, have shaped the 
way I approach capital raising today. —Maggie Kate Fitzgerald WG24
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Figuring 
Out AI 
Together
The Wharton AI & Analytics Club 
empowers fellow students to embrace 
technology, wrestle with big questions, 
and build something amazing.

W e’v e a ll he a r d it—somewhere between 
pre-term happy hours and the first week of classes, 
someone asks: “What’s the one thing we should 
all understand before we graduate?” The answer 
comes fast: AI. But then comes the question that 
sticks: “Okay, but where do we even start?”

That’s where the AI & Analytics Club comes in, 
as a launchpad for the rest of us: the skeptics, the 
builders, the business-minded. It’s a space in which 
to explore how data, algorithms, and machine 
learning are shaping the world and what role we 
want to play in it. Whether you’re building the next 
Duolingo powered by machine learning, using AI 
to optimize your stock portfolio, or investing in the 
next wave of health-care x AI startups, the AI & 
Analytics Club is where you start. We’ve got cod-
ers, consultants, VCs, product managers, and the 
perpetually curious—all figuring it out together.

Since its inception, the club’s done a bit of every-
thing. We’ve hosted conversations with founders, 
investors, and thinkers from a16z to Meta. We’ve 
gotten tactical with SQL, Python, and AI/ML boot 
camps for product managers and non-technical 
audiences. We’ve sparked creativity with vibe cod-
ing challenges, and we’ve argued over whether AI 
will replace consultants or bankers first (or both). 
And yes, we’ve tried—and failed—to engineer the 
perfect ChatGPT prompt on the first attempt.

But what keeps us going isn’t the answers. It’s 
the questions that keep piling up: If AI knows 
everything, what makes human judgment still mat-
ter? Are we building tools that help the world, 
or break it faster? And if AI can help you build 
anything, what would you create?

We don’t have all the answers yet, but until 
ChatGPT (or agentic AI, if we’re splitting hairs) 
learns to run a Wharton club, we’ll keep asking the 
questions ourselves—and helping Wharton lead the 
way into what’s next. —Karmanya Oberoi WG26 and Felix 
Tam WG26
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1

Sarah Swartz  
LPS25 G26
VP of Career 
and External 
Engagement

2

David Bromberg 
WG26
Co-President

3

Itay Zitvar WG26
VP of Education

4

Fong Chai G26 
WG26
VP of Community 
Engagement

5

Steven Adelberg 
WG26
VP of Innovation

6

Felix Tam WG26
Co-President

7

Karmanya Oberoi 
WG26
VP of Marketing

8

Tina Zhang WG26
VP of Education
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Scene from a packed Pub 
30 years ago

Nikki Ferszt W08 WG14, 
Lauren Joyce WG14, 
Christine Jaory Uratsu 
WG14, and Trisha Chhaya 
WG14 at Rainbow Pub, 
sponsored by Wharton Out 
for Business in 2013

Chris Meyer WG00, David 
Gunn WG00, Chris Mahdik 
WG00, and Robert Lee 
WG01 dressed in their 
best for Pub circa 2000

The next generation 
joins the fun at the 
2013 Oktoberfest Pub: 
Berj Garabedian W05 
WG14 and David Franco 
WG14 with their little 
ones.

Nick Weido WG19 and 
Julie Grauel WG19 
flash smiles at the 
Ski and Snowboard 
Club Pub in 2018. 

Julian Bennet WG14, 
Lauren Fishbane WG14, 
and Colin Hartman WG14 
raise a toast at the 
2013 Oktoberfest Pub.

Anish Mehta WG00 
and Pat Stokes WG00 
serve up some tunes 
circa 2000 at the 
Karaoke Pub.

“I was the Wharton Pub manager in 1997, 
along with Chuck Woodside [WG97]. 
Controlling the flow of pizza and beer into 
the Wharton community every Thursday 
was the best job on campus. With great 
power came great responsibility!”
—Geoff Watson WG97

“Serving as Wharton Pub co-president 
with Luke Geoghegan [WG24] was the 
highlight of my time outside the classroom. 
The best part was having the entire 
Wharton community together every week—
Thursdays just aren’t the same anymore!”
—Max Kneis WG24, pictured on page 63  
holding Pub signage at left with Geoghegan

Geoff Watson WG97 and 
former University of 
Pennsylvania president 
Judith Rodin CW66 
HON04 at Pub, posing 
with Watson’s homemade 
“BusinessWeek Wharton 
#1” t-shirt 







https://alumni.wharton.upenn.edu/wharton-in-focus/


I
n
t
e
r
e
s
t
e
d
 
i
n
 
b
e
i
n
g
 
y
o
u
r
 
C
l
a
s
s
 
C
o
r
r
e
s
p
o
n
d
e
n
t
?
 
C
o
n
t
a
c
t
:
 
c
l
a
s
s
n
o
t
e
s
@
w
h
a
r
t
o
n
.
u
p
e
n
n
.
e
d
u

 
c
l
a
s
s
n
o
t
e
s
@
w
h
a
r
t
o
n
.
u
p
e
n
n
.
e
d
u
 
 
 
 

 +
1
 
2
1
5
-
7
4
6
-
6
5
0
9
 
 
 
 

 
F
M
C
 
T
o
w
e
r
,
 
S
u
i
t
e
 
5
0
0
,
 
2
9
2
9
 
W
a
l
n
u
t
 
S
t
,
 
P
h
i
l
a
d
e
l
p
h
i
a
,
 
P
A
 
1
9
1
0
4

74    wharton magazine   Fall/Winter 2025 Fall/Winter 2025   wharton magazine    75

in the Asia-Pacific region. He 
bounces around a lot between 
Australia (Melbourne), Southeast 
Asia, Korea, and Greece, where he 
managed finally to buy a place on 
the island of Crete. He has three 
young-adult girls scattered about 
the globe. These days, Peter hikes, 
cooks, tries his hand at photogra-
phy, and deals with Greek builders 
and the corresponding headaches 
they cause. If anyone is ever in 
Greece, Asia, or Australia, he 
encourages you to look him up.

Bryan Verona writes: “I started 
a new position as head of capital 
markets at Vested. This firm creates 

VC portfolios by funding employee 
stock-option exercises and acquir-
ing positions in top-tier companies 
at significant discounts.” Congrats, 
Bryan. 

My husband, Ronen Israel 
ENG95 W95 ,  a n d  I  ( Mindy 
Nagorsky-Israel) were able to 
spend time with Regina Han 
Jansky and David Jansky W93 at a 
Penn event this spring and snapped 
a quick selfie at the MoMA after we 
caught up. We are lucky enough to 
see them more often, as our kids go 
to high school together.

↑ W94 Class Correspondent
Mindy Nagorsky-Israel
mnagorsky@yahoo.com

95 Staci Kroon was appointed 
p r e s i d e n t  a n d  C E O  o f 
TouchPoint Inc., a global 

engineering and manufacturing 
company focused on acquiring 
and operating value-added growth 
companies. Staci previously served 
as president and CEO of Braun-
Ability, a provider of mobility 
transportation solutions such as 
wheelchair-accessible vans and 
wheelchair lifts.

Enrique Abeyta writes: “After 
having lived several years in my 
home state of Arizona, my family 
and I have moved back to the 
Northeast to New Milford, CT—a 
couple hours outside NYC. I am still 
focused on my financial publishing 
business, where I am an editor with 
Paradigm Press Group and have my 
own algorithmic trading software 
for traders, called Signal Trader 
Pro. It was cool making money for 
big institutions in my fund, but it’s 
a lot more fun doing it for regular 
folks! Additionally, after running 
my music media and e-commerce 
business for five years, I am now 
focused on building out a vinyl 
collectibles business called NPV 
Collectibles. I made it to Penn a 

couple times this year for the first 
time in decades and bought some 
merchandise for the first time ever! 
Must be getting old—haha!”

Nicole Maloy writes: “Hurrah for 
Penn ’95! Thanks to everyone who 
came back and gave back for our 
30th Reunion. Official photos are 
available at pennalumni.smugmug 
.com/2025/Alumni-Weekend-2025. 
Some exciting news: Our class has 
been named by the Alumni Class 
Leadership Council as one of two 
recipients of the 2025 Penn Alumni 
Class Award of Merit! Our Reunion 
and gift committees will be rec-
ognized at the Alumni Award of 
Merit Gala during Homecoming 
Weekend, and we hope to see you 
there. Meanwhile, in addition to 
staying connected with Wharton, 
catch up and leave updates in our 
award-winning Penn alumni maga-
zine at thepenngazette.com. Follow 
@PennAlumni on social media and 
visit www.alumni.upenn.edu to 
explore ways to connect with more 
alumni; take advantage of lifelong 
learning/travel; learn about Home-
coming, featuring arts and culture 
at Penn; and more. If you’re on 
Facebook or Instagram, follow us 
@Penn95Reunion. Take care, have 
a wonderful fall, and watch for our 
road signs back to Penn for our 35th 
Reunion in 2030!”

Kevin Hochman writes: “Bar-
ron’s named me as one of the top 
25 CEOs this year for Brinker Inter-
national (NYSE: EAT). I’ve been 
there three years, and our annual-
ized return of 79-plus percent was 
second on the list.”

Lynn Jerath,  founder and 
president of Citrine Investment 
Group, was named to the fifth 
annual Forbes 50 Over 50 list, 
which honors trailblazing women 
breaking barriers over 50 whose 
influence continues to shape 
industries and communities in 
the second half of life. With more 
than three decades of experience 
in real estate and over $10 billion in 
transactions, Lynn brings a distin-
guished background that includes 
various senior roles at Goldman 
Sachs, the Carlyle Group, and GEM 
Realty Capital. In 2021, she focused 
Citrine Investment Group on 
private equity real estate, creating 
one of the only woman-founded 
real estate investment firms in the 
country. The firm targets senior 
housing, championing an invest-
ment philosophy that puts resident 
dignity and stability on the same 

footing as investment returns in 
this critical sector.

↑ W95 Class Correspondent
Gail Chang Shen
wharton95.classnotes@
gmail.com

 

06 Lindsay Fullerton published 
her f irst  book ,  Ephem-
eral City: A People’s History 

of Chicago’s Century of Progress 
World’s Fair (University of Illinois 
Press, 2025). This in-depth peo-
ple’s history takes readers inside 
the 1933–34 Century of Progress 
Exposition in Chicago. Ephemeral 
City draws on a wealth of personal 
photographs, scrapbooks, oral his-
tories, and writings to illuminate 
the wildly different experiences 
of fairgoers against the backdrop 
of a sometimes-contradictory city 
during the Great Depression.

↑ W06 Class Correspondent
Daniel Kline
dan@delanceystreetcap.com

 

19 Ayca Deniz Ergin, a graduate 
of the Huntsman Program, 
spent the past six years 

at Microsoft, working in the AI 
space—most recently leading the 
development, launch, and compet-
itive strategy for Microsoft Copilot 
in the generative AI landscape. 
Alongside her work in industry, 
she has been collaborating with 
the University of Oxford’s Fairwork 
project to bring greater transpar-
ency and accountability to how AI 
systems are built. Together, they 
recently launched the Fairwork 
AI Supply Chain Certification, a 
new initiative helping companies 
examine and improve the labor and 
sourcing practices behind their AI 
tools. This work is especially crit-
ical in underserved regions such 
as Africa and Asia, where data 
labor often remains invisible and 
working conditions can fall below 
fair standards. You can learn more 
about the project at fair.work/ai.

This fall, Ayca began gradu-
ate studies at the Oxford Internet 
Institute, where she is focused on 
bridging business, technology, and 
social impact, working to ensure 
that as AI scales globally, it does so 
responsibly and equitably.

↑ W19 Class Correspondent
Rachel See
whartonalumni2019@ 
gmail.com

Undergrad

 

70 Bob Anthony was recently 
honored by the National 
Association of Regulatory 

Utility Commissioners for his 36 
years of service as a commissioner 
of the Oklahoma Corporation 
Commission. When he retired in 
January, he was the longest-serving  
utility commissioner in the United 
States. 

Morris Nunes published his 
book, Mnemonic Trivia—Book #1: 
The New Way to Play Trivia, in the 
form of a workbook in which the 
first letters of answers spell out a 
message. Questions cover all kinds 
of topics, alphabetically indexed 
from “accounting” to “zoology.” 
The book, available on Amazon, 
is based on the first 25 of the 121 
mnemonic trivia nights he has 
conducted to date over the past 
10 years at the community where 
he lives in Georgia. He plans to 
publish at least four more in the 
series.

 

81 Scott L. Bok authored a new 
book, Surviving Wall Street: A 
Tale of Triumph, Tragedy and 

Timing, relating to the evolution 
of Wall Street over his four-decade 
career.

Vicki VannBerstein has grown 
her credit union 12-plus percent per 
year since 2019. This year, America’s 
Christian Credit Union will reach 
100,000 members. The faith-based 

nonprofit delivers business and 
personal loans as well as attractive 
deposits to Christians across the 
nation. Wharton critical-thinking 
skills have been an enabler!

↑ W81 Class Correspondent
Larry Erlich
wharton@erlich.com

 

86 Hello, W86ers! As I write this 
during my favorite season, 
summer, I know you’ll be 

reading it when the colder weather 
has already hit. I hope everyone 
is doing well. If you aren’t receiv-
ing my twice-yearly emails asking 
for updates, please update your 
contact information through 
Wharton or send me your correct 
email address. It’s terrific that 
several of you have shared your 
news! Please keep it coming! 

David Blatte writes: “Greet-
ings, ’86ers! We want you! We are 
kicking off our 40th Reunion (yes, 
our 40th!) and are looking for 
classmates to help with the plan-
ning. Why not join our class board 
as well? What better way to stay 
involved with Penn and our class 
than to be a class board member? 
Lots of perks! Reach out to me: 
David Blatte (class president), 
dcblatte@gmail.com. Don’t be 
shy!”

Jim Mitchell received the 
Robert M. Morgenthau Award from 
the Police Athletic League (PAL) 
in recognition of his leadership 
in the New York City legal com-
munity. Jim’s a partner in Ballard 
Spahr’s litigation department and 
has represented PAL for close to a 
decade. His work has also included 
many years of service on the Crim-
inal Justice Act (CJA) Panel for the 
U.S. District Court for the South-
ern District of New York. CJA Panel 
attorneys are appointed to repre-
sent indigent defendants in federal 
criminal cases. In his practice, Jim 
focuses on criminal and civil litiga-
tion and regulatory matters in the 
securities industry. His experience 
in criminal cases encompasses a 
broad range of white-collar defense 
matters, including insider trading, 
antitrust, commercial bribery, 
medical billing fraud, Foreign 
Corrupt Practices Act cases, gov-
ernment procurement fraud, and 
environmental crime. Jim has been 
recognized by Chambers USA, the 
Legal 500, and the Best Lawyers in 
America for his white-collar crime 
and government investigations 

and antitrust work. Congratula-
tions, Jim!

Cynthia Siegel continues to 
live and work in Santa Cruz, CA, 
as a visual artist, working primar-
ily in clay. She’s had quite a few 
career highlights recently, includ-
ing creating a sculpture for Big 
Basin Redwoods State Park to cel-
ebrate the park’s resilience after 
the devastating CZU fires. She also 
had a life-size clay figure sculpture 
included in the 2025 Monterey 
Biennial and was part of the sixth 
Changchun International Ceram-
ics Symposium in China. She was 
awarded a three-month artist res-
idency at the Yingge Ceramics 
Museum in Taiwan. Additionally, 
she co-curated an exhibition of 
five ceramic sculptors in con-
junction with the 2022 national 
ceramics conference (NCECA) 
and this fall was awarded the Bill 
Nixon Distinguished Fellowship 
for Ceramicists, for a residency at 
the Hambidge Center in Georgia. 
Amazing—kudos to Cynthia!

↑ W86 Class Correspondent
Laurie Kopp Weingarten
laurie@one-stopcc.com

 

87 The board of directors of 
the Music Center inducted 
Ronnie Kaplan as a new 

member. The performing arts 
center in Los Angeles presents 
world-class dance performances, 
nationally recognized K-12 arts 
learning programs, digital arts 
experiences, and free and low-cost 
public concerts and events. The 
center also manages an expansive 
campus that includes four the-
aters, Jerry Moss Plaza, and Gloria 
Molina Grand Park, comprising $3 
billion in assets, on behalf of the 
County of Los Angeles.

 

89 Paul Daniel Birch reports: 
“I took early retirement from 
PricewaterhouseCoopers in 

London and returned to Philadel-
phia (via the Cunard Queen Mary 
2) to start up an executive coaching 
business as well as do a lot of volun-
teer work.”

I, Keith Wasserstrom, joined 
the law firm Stok Kon + Braver-
man, P.A., in Fort Lauderdale, FL, 
in April.

↑ W89 Class Correspondent
Keith Wasserstrom
keith@
wasserstromconsulting.com

 94 Michael Roub and Lauren 
Campbell celebrated their 
wedding on May 25, 2024, in 

Carpinteria, CA, with their five chil-
dren, friends and family. Many of 
Michael’s Penn Pals of over 30-plus 
years were also there to make for 
the most amazing day. Penn Class 
of ’94 attendees included Ed Mich-
vech C94, Michael Kroll, Jessica 
Setnick C94, Dorcy Siegel Clark C94 
GCP95, Ben Holman C94, Debbie 
Lowenkron Robinowitz C94, Casey 
McLaughlin Carragher, Scott 
Williams, and Mark Farrell C94. 
Lauren and Mike are both part of 
Firefly Recovery, a business that 
appeared on Shark Tank. Lauren 
was a presenter, but they worked 
on this business for five-plus years 
together. 

Chadwick Castle shared: “I 
was elected to the city council in 
Redondo Beach, CA. The election, 
held on March 4, was the city’s first-
ever to use ranked-choice voting. I 
am honored to have earned about 
75 percent of the vote. This is my 
first time serving in an elected 
office, and I am grateful for the 
opportunity to represent our com-
munity. Before this, I chaired the 
city’s budget and finance commis-
sion and served on the board of the 
Redondo Beach Educational Foun-
dation.” Huge congrats. 

Peter Bithos still lives in Sin-
gapore, where he is now the group 
commercial officer for SEEK, the 
leading online job marketplace 

Cynthia Siegel W86

Ronnie Kaplan W87

Michael Roub W94, wife Lauren 
Campbell, & children

Chadwick Castle W94

Peter Bithos W94

Mindy Nagorsky-Israel W94, Ronen 
Israel W95, David Jansky W93, & 
Regina Han Jansky W94

Penn Class of 1995 at Alumni Weekend

Ayca Deniz Ergin W19
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my 13th thriller. I’m now diving 
into something new: a young adult 
series called Hidden Talent, which 
I describe as Harry Potter meets 
Hunger Games. Wish me luck! On 
the travel front, my fiancée, Gwyn 
Hampton WG98, and I explored 
Sicily and Croatia. I highly recom-
mend Croatia’s coastal cities and 
islands via a small cruise ship and 
can confirm that Plitvice Lakes 
absolutely lives up to its reputa-
tion as the EU’s best national park!”

N.K. Tong writes: “I had the 
chance to meet up with Moto-
hisa Yoshimura during his visit 
to Kuala Lumpur, where he was 
checking in on the industrial 
kitchen equipment business he 
acquired. As for me, since the onset 
of COVID, I’ve been deeply focused 
on natural resource investing, with 
a particular emphasis on uranium 
mining companies.”

Je n ny  R i t c h i e - C a m p b e l l 
writes: “I’m thoroughly enjoying 
retirement and currently split my 
time between Provence, France, 
and the far north of New Zealand—
two beautiful places that I feel lucky 
to call home. Casey and I recently 
attended his 35th INSEAD reunion, 
which was a wonderful opportunity 

to reconnect with old friends from 
our grad-school days. For the occa-
sion, I wore one of my mother’s 
dresses that’s over 60 years old—a 
unique way to bring a bit of family 
history along with me!”

↑ Cohort E Rep
Michelle Ritchie
MichelleMarieRitchie@
gmail.com

 

95 Reunion Chatter, Part 2
Reunion came and went 

in May. / Oh what a glorious 
few days! / Good times with friends, 
/ old and new. / Laughter, dancing 
and learning askew! / Thirty years 
went by so fast. / But the memories 
we shared will last and last. / See you 
next time! 

↑ WG95 Class Correspondent
Jeanne McPhillips
supergirl119@gmail.com

 
Sending a big warm welcome to our 
new Cohort C queens, Rebecca Yar-
chover Mace and Melissa Shore! 
So much gratitude for your efforts 
and taking the helm. Get in touch 
with them to share your news! 
Anna Lewicky, you had quite a 
run, and we are so appreciative for 
your time and commitment! Thank 
you for showing up for the C gang 
for so many years. —Jeanne 

After three decades in finance, 
Greta Wu is now consulting on a 
project basis and pursuing an MFA 
in creative writing. She lives in 
the SF Bay Area, where she enjoys 
hiking the local trails with her 
family and their spunky young dog.

Ivan Ross has semi-unretired 
and stepped in as part-time CEO 
for a startup focused on sustain-
able infrastructure. The startup’s 
permeable pavement—made of 
60 percent recycled tires—helps 
manage stormwater, reduces the 
heat-island effect, and even pro-
motes tree growth. Carol Pollaro 
Ross retired 18 months ago after 
a decade leading HR across the 
Asia-Pacific region for BCG and is 
now back in school, studying visual 
arts. She’s loving studio life—paint-
ing, printmaking, even dabbling 
in sculpture. Together, they have 
three daughters: one in advertising 
in Melbourne, one doing a semes-
ter in the Netherlands as part of her 
master’s in environment and sus-
tainability, and one in her second 
year of medical school at the Uni-
versity of Melbourne.

Joe Dougherty is a senior 
partner at Dalberg Advisors and 
a lecturer at UC Berkeley’s Haas 
School of Business. He recently 
traveled from Oakland to Glen-
colmcil le,  C ounty D one gal , 
Ireland, for an Irish Gaelic immer-
sion program, supported by a grant 
from the Irish government. After 
his course, he and his partner, Ariel 
Winger, toured the country for 10 
days. Joe originally studied Irish 
Gaelic during a semester abroad 
in Dublin back in 1993—and he’s 
thrilled to have returned to it after 
all these years.

After 20 years in health-care 
consulting, private equity, and 
industry, Daniel Chen moved back 
to the Pacific Northwest in 2014 so 
his parents could be a big part of 
his kids’ lives. He’s spent the past 
decade building a commercial real 
estate business focused on buying, 
developing, and building college 
student housing. He and his wife of 
nearly 25 years have two amazing, 
kind, and thoughtful kids now 
studying at Harvard and Vander-
bilt. When they’re not home in the 
PNW, you can often find the Chens 
in Nashville!

Bambi Kapp continues to live in 
NYC and spent most of her career in 
marketing for the media industry 
before transitioning to health care. 
She now leads marketing efforts for 
the Hospital for Special Surgery. 
She and her husband, Randy (a 
physician), have two daughters—
Rachel, a junior at Colby College, 
and Emily, who’s in her freshman 
year at Lehigh. Bambi was so disap-
pointed to miss the Reunion due to 
prom and college pickup conflicts 
but is eager to reconnect soon!

Rebecca Yarchover Mace has 
had quite the journey! Rebecca is 
working with our classmate Kian 
Ghazi at Hawkshaw Research. 
She’s married with two kids. One is 
studying marine biology and shark 
research at the University of Miami, 
and the other—after earning a 
master’s from Georgia Tech—now 
works at a startup in NYC. She lives 
in Westport, CT, and would love 
to connect with anyone nearby! 
Though she missed the Reunion, 
she’s already looking forward to the 
next one.

Melissa Shore moved back to 
the Boston area 20 years ago and 
will be an empty nester this fall. 
Her older child is a senior study-
ing comics at the School of Visual 
Arts in NYC (send job leads!), and 

her younger child is a college fresh-
man studying business. Melissa is 
experimenting with “retired life” 
while looking for meaningful ways 
to stay engaged and give back as 
she travels and enjoys life! This was 
her first Wharton Reunion ever, 
and she can’t wait for the next one!

↑ Cohort C Reps
Rebecca Mace
rymace1@gmail.com
Melissa Shore
melissa.shore.wg95@
wharton.upenn.edu

 
It was so good to see so many of 
our classmates and Cohort F’ers 
at our recent record-breaking 30th 
Reunion. It inspired me to get 
together some updates here, plus 
now, Jeanne can’t make stuff up 
about me :) 

I, Todd Rogers, am immensely 
enjoying being back in Miami. 
My son, Chris, just crushed his 
freshman year in pre-med at the 
University of Miami and, heck, 
we had number one pick Cam 
Ward entertaining us! The three 
amigos—I, Chris Munnelly, and 
Danny Kattan—are together all of 
the time. You’ll generally find me at 
a sporting event, since I have season 
tickets to football, fútbol, basket-
ball, and baseball. My condo is on 
Biscayne Bay in Brickell and pretty 
much a revolving door, so come 

Interestingly, I saw fewer locals than 
Western Europeans, Russians, and 
other nationalities. Dubai has truly 
become a refuge for wealthy indi-
viduals who value security, luxury, 
and top-tier service. Looking ahead, 

Holly and I are beginning to think 
about splitting our time between 
the U.S. and the Persian Gulf.”

Loren Gerlach offers: “In May, 
I drove in a convoy of ambulances 
loaded with medical gear from 
London to Lviv with Medical Life 
Lines Ukraine, a British charity. 
After an incredibly fun four-day 
drive in fantastic company and 
an emotional handover of the 
vehicles to mayors and medical 
directors from frontline towns to 
the East, I stayed a while. In Kyiv, 
I volunteered at a charity that pre-
pares dehydrated meals for the 
troops, walked probably 25 miles 
all over that beautiful and elegant 
city (trust me, it isn’t how you 
picture it.), slept four of 14 nights 
in bomb shelters, spoke at length 
with dozens of people who told me 
how much it means—now more 
than ever—to know that the civ-
ilized world has not abandoned 
them, and partook extensively of 
the fantastic live music and theater 
scene. Nightlife starts and finishes 
early—always by 10:30 p.m., about 
when everyone’s air raid apps start 
going off. I wrote a blog to answer 

the question I always get: ‘What is 
it really like there?’ Google ‘Loren 
Ukraine’ to read it.”

Steve Cotariu updates: “The 
first half of the year was busy for 
us—with magic and travel, includ-
ing a couple of trips to visit family 
in Boston and St. Louis and a 
well-deserved vacation to Sedona 
with my best Army buddy and his 
wife (the same couple we went 
to Portugal with last December). 
Magic has ramped up consider-
ably—apparently Wicked-themed 
parties and bachelorette parties 
with magicians are all the rage! 
Remember to reach out if you head 
to Minnesota!”

Andrea (Goldschlager) Persily 
writes: “In June, I attended the 
Wharton Global Forum in San 
Francisco and had a great time 
reconnecting with Klee Kleber, 
Chris Douglas, Christine Kwak, 
and Adam Colton. The event was 
engaging and energizing, with 
thought-provoking panels. It made 
me feel like we were all back in class 
together again (and at the Pub … ). It 
was a great reminder of the lifelong 
friendships we built at Wharton.”

Christine Kwak writes: “After 
seeing Andrea Goldschlager, Klee 
Kleber, and Chris Douglas at the 
Wharton Global Forum in San Fran-
cisco in June, I met up with Aliza 
(Stein) Angelchik in San Diego. 
… The E-Force has been strong! 
Derek and I are loving our moun-
tains and lakes in Wyoming, and 
while it is difficult to leave it during 
the summertime, my big adventure 
in August was visiting South Korea 
for the first time since emigrating 
to the U.S. 50 years ago.”

Aliza (Stein) Angelchik updates: 
“We spent nearly a month in Italy 
this summer, exploring Sardinia, 
Bologna, and Siena. The Italian 
lessons are definitely helping—
though there’s still room for 
improvement! On the family front, 
our oldest son, Josh, is working as a 
data scientist and getting married in 
Austin this fall. Our middle son, Kai, 
has started at ASU to study electri-
cal engineering and math, and our 
youngest, Jacob, has headed into 
his senior year of high school. We’re 
almost empty nesters!”

Tim Tigner writes: “Earlier this 
year, I published The Greater Good, 
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Christine Kwak WG94  
& husband Derek
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& huband Casey

Steve Cotariu WG94

N.K. Tong & Motohisa Yoshimura 
WG94

Loren Gerlach WG94

Joe Dougherty WG95

Rebecca Yarchover Mace WG95  
& children

Lori Katsakos, Todd Rogers,  
& Ron Wilson WG95
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Executive 
Education 

 

96 H a d i  J a s s i m  WA M 9 6 
recently published Lyrics for 
the Warriors of Cancer, the 

sequel to his 2024 book Tears in 
Paradise and a Smile in Hell. The 
latest book is a deeply personal 
memoir of love, loss, and resilience. 
Through raw and evocative poetry 
accompanied by insightful reflec-
tions, Jassim honors the memory 
of a beloved partner whose strength 
and spirit shaped their journey 
together—before and after their 
encounter with cancer.

 

19 Joseph H. Davis WAM19, 
global chief economist for 
investment management 

company Vanguard and global 
head of the firm’s investment strat-
egy group, has authored Coming 
Into View: How AI and Other Mega-
trends Will Shape Your Investments, 
which introduces a ground-
breaking quantitative method 
of assessing the impact of mega-
trends on the global economy. The 
book offers bold new perspectives 
on the effects of AI, deficits, and 
demographic shifts for investors, 
financial advisors, and business 

leaders—and delves into strategies 
for optimizing portfolios to nav-
igate these economic and market 
scenarios.

 

20 Daniel Boutmy WMP20 
was a featured speaker on 
a Reunion panel hosted by 

the Wharton Executive Education 
Alumni Club, titled “Maximizing 
the Power of Lifelong Learning 
and Alumni Connections.” Daniel 
returned to campus in May in 
celebration of the five-year anni-
versary of his graduation from the 
Advanced Finance Program.

 

24 I r a  A g a r w a l  WA M 2 4 
writes: “Since graduating 
from Wharton’s prestigious 

Advanced Management Program, 
I have transformed innovative 
classroom insights into real-world 
impact by founding AIM Elevate 
Ventures, a pioneering digital-first 
platform dedicated to accelerating 
women-led startups in emerging 
economies. Through AIM Elevate 
Ventures, I  champion inclu-
sive innovation and sustainable 
growth, with a focus on empow-
ering women entrepreneurs and 
advancing green technologies. 
Drawing on the exceptional talent 
of my Wharton Cohort, I strate-
gically onboarded fellow alumni 
as advisors, creating a dynamic, 
global advisory network to guide 
and scale our portfolio ventures. 

“Simultaneously, I launched 
EmergeAI Technologies, a trail-
blazing enterprise recognized 
for setting global gold standards 
in agentic AI and generative AI. 
Under my leadership, EmergeAI 
has rapidly gained international 
acclaim for its innovative solu-
tions and strong commitment to 
ethical, innovative AI develop-
ment, positioning the company 
at  the forefront of  the next 
wave of artificial intelligence 
advancements.

“On June 27, I received the Out-
standing Leaders of the Year 2025 
award from United Nations consul-
tative WASME and the government 
of India, in recognition of excel-
lence in technology and social 
impact.

“On the personal side of things, 
I recently celebrated my 25th mar-
riage anniversary in Colombia. I 
am also actively traveling across 
diverse countries, immersing 
myself in local cultures and gaining 
invaluable global perspectives. 
This journey not only enriches my 
personal growth but also deepens 
my understanding of cross-cul-
tural dynamics and insights that 
I bring back to inform and inspire 
my entrepreneurial ventures.”

 

25 H a r r y  C i c m a  W M P 2 5 
recently accomplished the 
amazing international acco-

lade of becoming a Seven Star 
Abbott World Marathon Majors 
medalist, a Sydney Marathon 
medalist, and an Abbott World 
Marathon Majors Hall of Famer. 
A native of Providence, RI, Cicma 
earned this world-renowned 
achievement by medaling in all 
seven Major Marathons, includ-
ing the Boston Marathon, the New 
York City Marathon, the Berlin 
Marathon, the London Marathon, 
the Tokyo Marathon, the Chicago 
Marathon, and most recently the 

Sydney Marathon, on August 31. 
All seven races are 26.2 miles. Harry 
credits Wharton and the University 
of Pennsylvania, saying, “Wharton 
and Penn are truly home to me, 
and the valuable life lessons and 
business lessons that I learned 
at Wharton have continued to 
inspire me in work and athletics. 
The professors have been amazing 
mentors.”

Harry is the president and CEO 
of Harry Cicma Productions LLC, 
a full-service TV and media pro-
duction company, and an Emmy 
Award-winning sports anchor on 
ESPN and NBC Sports TV. He bro-
kered the agreement between NBC 
Sports and the Sydney Marathon 
to air the race broadcast on NBC 
Sports’ digital platform. Cicma 
served as executive producer and 
as a host within the show, in addi-
tion to running in the race. 

On the home front, Tori is in 
Washington, DC, enjoying a soft-
ware development role at Capital 
One. Annika is in her fourth year at 
UVA and interned with PIMCO this 
summer. The two youngest, Eilidh 
and Magnus, are both at Westlake 
High School.

P r o f e s s i o n a l l y,  T h o m a s 
launched TransformIQ.ai  in 
January to help companies install a 
robust product operating model—
empowered teams, continuous 
discovery, and outcome-based 
road maps. Clients range from 
SAP to roughly $5-million-revenue  
firms, with a sweet spot in low-
to-mid-market private equity, 
optimizing portfolio-company 
product performance.

After 12 years at the FDIC, 
Michelle Gilbert (Giraldo) decided 

it was time to shift gears and is 
rejoining Fitch Ratings’ CMBS new 
issue deal team. She is looking 
forward to reconnecting with her 
colleagues at Fitch. She spent the 
past several years at FDIC advis-
ing on resolution strategies for 
systemically important finan-
cial institutions, most recently 
in a strategic planning advisory 
role leading projects involving 
risk management, resolution plan 
reviews, and outreach with covered 
banks.

This summer, Michelle was able 
to take some time off between jobs 
to enjoy her family. Abigail (14) 
started her second year of high 
school at Bronx Science, while 
Eloise (12) continues to pursue 
dance in her last year in middle 
school. Scott continues to work for 
NYC Parks in capital planning. The 
Gilberts are all doing well in 2025!

Neha Shah has retired and 
exited from GEP—the company 
she started 25 years ago—and is 
now the chair of the Wharton Lead-
ership Advisory Board! If anyone 
wants to get involved, please reach 
out.

After selling Primary Integra-
tion to Bureau Veritas in 2017 and 
becoming the North American CEO 
of Bureau Veritas in 2021, Shawn 
Till left Bureau Veritas at the end 
of Q1 2025. Shawn became CEO of 
Pinchin, a platform company of 
Chicago-based PE firm Keystone 
Partners. Pinchin is a market leader 
in making buildings and environ-
ments better. Shawn’s middle son, 
Ethan, graduated from Wharton 
undergrad in April and is now an 
analyst in NYC for Tyton Part-
ners, a boutique investment bank 
focused on edtech. Shawn’s young-
est son, Matthew, who was born 
during our first exams, is a rising 
junior at Penn.

Study group “Transform” (Jae 
Yoo, Bob Mecca, Iain Briggs, 
Shyam Sreenivasan, and Michel 
Nijs) got together in Jersey City 
earlier this year. It was their first 
get-together in a few years, as some 
of the members are now based in 
Asia, in California, and somewhere 
in between.

↑ WG06 WEMBA Philadelphia
Brian Egras
brian.egras.wg06@wharton.
upenn.edu

 

07 Michelle Rajotte proudly 
earned her doctorate in 
leadership and learning in 

organizations from Vanderbilt 
University. She continues to work 
with Professor Stew Friedman, 
delivering Total Leadership to 
clients worldwide, and teaches at 
SUNY New Paltz as adjunct faculty. 
And to her taste buds’ delight, she 
experienced crème brûlée for the 
first time ever while celebrat-
ing her daughter’s 21st birthday 
in Las Vegas—and then immedi-
ately bought a kitchen torch so 
she could replicate the delicious-
ness at home. Congratulations, Dr. 
Michelle Rajotte!

↑ WG07 WEMBA Philadelphia
Vikrant Kothari
vkothari@xpandhorizons.com

 

10 By the time you read this, we 
will have just celebrated our 
15-year Reunion at Wharton 

San Francisco on Saturday, October 
18. Besides the scheduled program, 
the class put together plans that 
also included dinner and drinks 
that day. Cheers to a fabulous 
Reunion!

↑ WG10 WEMBA San Francisco
Suki Toguchi
suki.toguchi@gmail.com

 

11 Eddie Hartman and Mad-
havan Ramanujam recently 
released Scaling Innovation: 

How Smart Companies Archi-
tect Profitable Growth, offering 
insights for building a business 
that thrives, scales, and creates 
real enterprise value. 

 

13 Karin Fronczke, global head 
of private equity at Fidelity 
Investments, was recognized 

on the Boston Globe’s Tech Power 
Players 2025 list as an executive to 
watch in the venture capital sector.  

PhD

 

16 Andrew Johnston joined UT 
Austin and is currently on 
leave serving on the Council 

of Economic Advisers in Wash-
ington, DC, where he provides 
economic policy analysis. He and 
his wife have four children.

 

17 Daniel McCarthy writes: 
“Since August 2024, I have 
been serving as an associ-

ate professor of marketing at the 
University of Maryland’s Robert 
H. Smith School of Business, after 
spending seven great years as an 
assistant professor at Emory Uni-
versity’s Goizueta Business School. 
I continue to co-found two compa-
nies, Theta and Incompass Labs, 
alongside Wharton marketing 
professor Peter Fader. The former 
democratizes access to best-in-
class customer lifetime value 
insights, while the latter is an 
AI-native performance manage-
ment platform that enables talent 
decisions.”

 

22 Lauren Kaufmann married 
Xiao Wang in Charlottes-
ville, VA, on June 22. They 

met and married at the University 
of Virginia. Lauren is an assistant 
professor at the Darden School of 
Business, and Xiao is the director of 
the Supreme Court Litigation Clinic 
and assistant professor of law at the 
UVA School of Law. 

Benjamin Chartock is a pro-
fessor of economics at Bentley 
University in Massachusetts. 
Research and teaching are both 
successful, and he attributes the 
great ideas from the Health Care 
Management department to his 
success as an early career profes-
sor. He looks forward to (hopefully) 
getting tenure soon.

 

23 Bradford (Lynch) L evy 
updates that since joining 
Chicago Booth in 2023, he 

created a new graduate course on AI 
and financial information and was 
recently appointed assistant profes-
sor of applied AI and Asness Junior 
Faculty Fellow. He and his wife also 
welcomed their first child, Mabel 
Blaise Levy, in June 2024. The three 
of them thoroughly enjoyed a year 
full of “firsts” together. 

Ethan Till W25 & Shawn Till WG06

Jae Yoo, Bob Mecca, Iain Briggs, Shyam Sreenivasan, & Michel Nijs WG06

Lauren Kaufmann GRW22  
& Xiao Wang

Harry Cicma WMP25

Ira Agarwal, Rana Barua,  
& Rahul Arora WAM24

Kevin Schimelfenig WMP19, Peyman Askari WMP22, Daniel Boutmy WMP20,  
& James Carroll WMP19

C L U B  S P O T L I G H T

In June, the Wharton Club of Houston hosted a luncheon 
discussion with Marc Boom WG97—president and CEO of the 
Houston Methodist health-care system and academic center—
moderated by Bill Stevenson W75. Pictured from left: Sonali 

Damle WG06, Boom, Stevenson, and Fred Wolgel WG85

mailto:brian.egras.wg06@wharton.upenn.edu
mailto:brian.egras.wg06@wharton.upenn.edu
mailto:vkothari@xpandhorizons.com
mailto:suki.toguchi@gmail.com
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Tom Hadlock 
WG66

Photograph by Peter Garritano

After 11 years as chair of the Wharton Graduate 
Emeritus Society, Tom Hadlock WG66 stepped down 
this summer—a decision that was only a surprise in the 
sense that Hadlock, who worked well into his 70s, isn’t 
one to prioritize slowing down. With a career spent in 
the fast-paced world of advertising—specifically account 
management at agencies including BBDO, Grey, and DDB 
—Hadlock still applies his work ethic and people-focused 
philosophy to everything from hobbies to connecting 
with fellow alumni. The 83-year-old paused to share his 
thoughts on a career epiphany, a meaningful mentor, and 
the challenges of adjusting to retirement. —Richard Rys

people  /  life lessons
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Your gift to The Wharton Fund  
keeps Wharton at the forefront —  
grounded in foundation, driven  
by innovation.
 Together, we’re preparing  
students not just to thrive  
in the marketplace,  
but to define it.

GIVE TO THE WHARTON FUND TODAY.
+1. 2 15.898. 7868 |  whar tonfund@whar ton.upenn.edu |  whr.tn/w f 

Join me in fueling 
WHARTON’S 
NEXT ERA. �

 whr.tn/achieve

ERIKA H. JAMES 
Dean, The Wharton School

You can’t do everything alone. You have to delegate 
and collaborate—not because you can’t do it all, but 
because it builds the team better. 
It’s important to listen more than talk.
A mentor isn’t someone who says, “You’re doing 
fine.” A mentor challenges you.
I went into the Army right out of Wharton. I 
learned discipline, the importance of hierarchy, and 
how to lead people from all kinds of backgrounds.
When I was young, I assumed you would get pro-
moted by doing what’s expected of you. I saw people 
around me moving up, and I was sort of treading 
water. I was naive until I realized: You’ve got to take 
initiative and act in a way that gets results.
My mentor was a client who was very difficult. He 
believed in tough love. If you didn’t do something 
right, he would tell you and say, “You have to learn 
from that.” He made me a better person. I learned 
how to manage a challenging personality.
To build relationships with clients, I anticipated 
their needs. I worked with a high-end cosmetics cli-
ent. I went to Saks and talked to women who were 
customers and competitors. She appreciated that I 
did my research.
I’m taking up the game of bridge. I wanted to learn 
a tough game, and that comes from my career, which 
was challenging and also had a social aspect to it.
When I retired, I wanted to stay active. I joined 
organizations, I’m involved with Wharton, I’m in a 
book club, I do a lot of Zoom calls. I heard too many 
stories of people who got bored, and I think their 
lives were a little shortened by that. Their days were 
not filled with interesting activities and intellectual 
pursuits.
The words “I’m sorry” should be in your voca- 
bulary.
I find pleasure in helping people. If someone says 
they need a volunteer, I raise my hand. 
Wharton opened doors for me early on, but I 
think in the second half of my career and my life, 
it’s meant even more. 
The Emeritus Society has been meaningful— 
having a tangible impact on creating programs, 
bringing people together, and promoting learning. 
I also appreciate the camaraderie. 
I’ve gotten into ChatGPT a lot. I don’t use Google 
very much anymore.
My biggest decision now is that I’ve got to dial 
back. It’s a little hard for me, because my trajectory 
in retirement has been forward movement. I ought 
to probably smell the roses a little bit more.  
I want to spend more time with my wife, who says 
sometimes that she can’t find me or I’m on the phone 
or writing emails. 
Take risks. Playing it safe won’t get you where you 
want to go. 
My philosophy is to reach out. Make life more ful-
filling, not just for yourself but for others. �

https://giving.apps.upenn.edu/fund?program=WHA&fund=342105&appeal=WHAMAGAD


https://web.cvent.com/event/33dd68a1-e6d5-45d4-8ded-c6edcecce784/websitePage:171ea131-a54d-413d-915b-292e15ee9e55



